Media Statement:
Dettol and JIK partner with UNAIDS to assist people living with HIV across Africa
In the wake of the Coronavirus pandemic, UNAIDS and Reckitt Benckiser Group plc (RB) are
joining forces to help protect people living with HIV across Africa. Working through the
UNAIDS network, the partnership hopes to reach approximately 220,000 individuals across
22 countries in Africa with Hygiene packs that include a three-month supply of Dettol bar
soap and JIK bleach. The market value of these products is around R 42 million.

The initiative to distribute the hygiene packs is part of RB’s “Fight for Access Fund”, which
aims to improve access to health, hygiene and nutrition for all. For more information on
RB’s ‘Fight for Access Fund’ visit https://www.rb.com/media/news/2020/march/rblaunches-fight-for-access-fund/

“Reckitt Benckiser’s purpose is to protect, heal and nurture in the relentless pursuit of a
cleaner, healthier world,” says Russell Taylor, Regional Director Africa, Health, for Reckitt
Benckiser. “We want and need to play our part in stemming the effects of the pandemic and
we can do this by providing access to our high-quality hygiene products – 2 million bars of
Dettol soap. By partnering with UNAIDS, we can reach specific groups of people who need
them the most. We have a long-standing commitment to the Global Fund, UNAIDS and RED
to combat HIV and AIDS and this latest commitment is in addition to our current Durex
partnership that will help keep 40k girls in South Africa to continue their education.”
“Brands like JIK have a critical role to play in promoting hygiene in the fight against health
pandemics”, says Rahul Murgai, Regional Director Africa, Hygiene, for Reckitt Benckiser. “JIK
has a strong heritage and roots in Africa of providing laundry and surface disinfection for
years. In these pressing times we are partnering with UNAIDS to donate 672,000 JIK bleach
bottles to ensure that world class disinfection is accessible to the most vulnerable in our
society”.

“UNAIDS will be working closely with communities and networks of people living with HIV at
a country level in the coming weeks to facilitate distribution of the hygiene packs from RB.
As we continue to respond to the COVID-19 pandemic in this region, it is important that
communities lead and that we put people at the centre,” said Aeneas Chuma, Director of
the UNAIDS RST ESA.
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About RB
RB* is driven by its purpose to protect, heal and nurture in a relentless pursuit of a cleaner,
healthier world. We fight to make access to the highest-quality hygiene, wellness and
nourishment a right, not a privilege, for everyone.
RB is proud to have a stable of trusted household brands in more than 190 countries. These
include Enfamil, Nutramigen, Nurofen, Strepsils, Gaviscon, Mucinex, Durex, Scholl, Clearasil,
Lysol, Dettol, Veet, Harpic, Cillit Bang, Mortein, Finish, Vanish, Calgon, Woolite, Air Wick and
more. 20 million RB products a day are bought by consumers globally.
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